
5th Annual Portola Festival Aims to Dazzle 
The Portola Festival (October 21st, 11am to 
4pm) is celebrating its 5th Anniversary! 
This year promises to be the biggest and best 
yet. There will be two stages which will offer 
a lot of variety, so don't forget to wear your 
dancing shoes. 

The Main Stage will feature some pretty 
hot Bay Area talent starring: Andre Thierry & 
Zydeco Magic (Creole/Cajun zydeco), Native 
Elements (reggae, neo-soul), Leung's White 
Crane (liondancing), to name a few of our 
confirmed acts. We will also be featuring live 
salsa, Bhangra dancing, and country western 
dancing. 

Two top notch Bay Area 
groups will be entertianing 
the crowd at this year's fes­
tival. (top) San Francisco's 
own Native Elements from 
http://hometown.aol.com/ 
nicenup/Front.html (bottom) 
Andre Thierry from http:// 
www.geocities.com/andre_ 
thierry1/resume.html. 

St. Elizabeth's, SF School 
Band, Six Golden Flowers 
(Chinese Classical music) and 
a Rec Connect open mic 
session. 

The children's area will have plenty of free activi­
On the community stage you will see neighborhood ties such as balloon twisters, clowns, and 
favorites: ER Taylor Choral Group, Sister Act of (See Festival on p. 2) 

Portola Library Groundbreaking Great Success! 
Mayor Newsom, the City Librarian, District Super­
visors, and other City officials along with Portola 
neighbors joined together at the well attended 
Ground Breaking Party to celebrate the beginning of 
construction for the new Portola library. The Ground 
Breaking Party was held on July 17th at noon at the 
corner of Bacon and Goettingen Streets and over 
200 people were in attendance. It was invigorating 
to see the huge turnout and the City's renewed com­
mitment to our public libraries is much appreciated. 

(See Library on p. 2) 
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Come on out to the Fifth Annual Portola Festival, brought to you by the Portola Neighborhood Steering Committee (PNSC)! 

• 2 stages featuring Bay • Activities for the kids in a large The PNSC is a diverse collaborative of residents, merchants 
and community based organizations committed to revitalizing 
the San Bruno A venue commercial district within the Portola 
Neighborhood in San Francisco. For details call 415-574-9170. 

Area talent, lion dancing, children's area with rides, petting 
breakdancing, and more zoo, and pony rides 

• Arts and crafts • Karaoke and much, much more! 

www.portolafestival.org 

Library (from page 1J 

Not only were public officials the center of attention 
for the large crowd of attendees, but community 
youth were equally well received with their break 
dancing performances. City officials and library staff 
and volunteers remained around to talk with many of 
the attendees. 

A new library for the Portola will soon be built on the 
corner of Bacon and Goettingen Streets right next to 
Martin Luther King, Jr. Academic Middle School and 

Festival (from page 1J 

face painters. We will also have 2 henna artists 
creating free henna tattoos at the festival. Be on the 
lookout for the San Francisco Bike Coalition! Every 
child who brings in a bike for bike maintenance will 
receive a free helmet while supplies last. A big thank 
you to the Bike Coalition for participating in this 
year's festival! 

SERI/ICES 

SAN BRUNO 
SUPERMARKET 

www.portola-pnsc.org 

across from E.R. Taylor Elementary School. The 
construction of a new Portola Library is part of a 
citywide renewal of San Francisco's public library 
system. The Portola Library Campaign is raising 
$100,000 for the new branch library. The campaign 
committee is selling engraved bricks and copies of 
Rayna Garibaldi's book Images of America: Portola 
to raise money for the library. Please contact Tina 
Tom, Friends of the San Francisco Public Library at 
415-626-7512 x 106 for further information. 

New Businesses on San Bruno Avenue! 
The Portola Neighborhood Steering Committee (PNSC) would like to welcome 
the following new businesses to San Bruno Avenue: 

o FreeComm, 2509 San Bruno Avenue 
o Monticelli Painting, 2599 San Bruno Avenue (behind Subway) 
o Impact Communications, 2676 San Bruno Avenue 

One of the goals of the PNSC is to work on business attraction and retention on 
San Bruno Avenue and to fill vacancies, so we are very excited to have these 
vacancies filled. We will be featuring new businesses in the next edition of this 
newsletter, so please be on the look out for that. 

Please also note that A.J. Hair Design has moved to 2513 San Bruno Avenue. 
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Funding Long-term Commercial Revitalization RCHANTNEWS 
(by Johnasies McGraw) 

Graffiti can be dealt with quickly and regularly in addition to ongo-

The Community Benefit District Ordinance of 2004 
was adopted unanimously by the San Francisco 
Board of Supervisors in February and signed into 
law by Mayor Gavin Newsom in March 2004. Since 
that time, many CBDs have been established and 
efforts to establish new CBDs have grown all over 
the City. Examples of successful CBDs in San Fran­
cisco include: Union Square, Fisherman's Wharf, 
Noe Valley, Tenderloin, and the Castro. 

ing sidewalk steamcleaning within the formation of a Community "CBDs are a proven, grassroots economic develop-
Benefit District (CBD). ment tool for neighborhood revitalization and beauti-
Talking with many merchants and residents in our fication," said Mayor Newsom. He continued, "CBDs 
community, one often hears similar concerns echoed will play an important role in my effort to make San 
when it comes to San Bruno Avenue. Whether graf- Francisco a cleaner, safer, and economically vibrant 
fiti or illegal dumping, safety or business attraction city." 
and assistance, many people expect the city to play 
a stronger role in addressing concerns within the 
neighborhood. However, over the years many cities 
and localities have experienced various economic 
changes that have strained city budgets and placed 
limits on services such as street maintenance, 
sidewalk repairs, and police patrolling. This has led 
many localities around the country to take matters 
into their own hands through the development of 
public-private partnerships known as Community 
Benefits Districts (CBDs) or Business Improvement 
Districts (BIDs). 

Presently, the Portola Neighborhood Steering Com­
mittee, which is partially funded by MOEWD, serves 
as an intermediary between city agencies and 
community groups and is working on projects CBDs 
normally take on, including: 

* steam cleaning, 
* business attraction and retention, 
* cleanliness and beautification, 
* and business and district promotions. 

However, funding support for programs such as the 
CBDs work in partnership with the City to improve PNSC change year after year and requires consider-
the quality of life in neighborhood commercial cor- able time and effort on the part of staff members to 
riders. A CBD is a voluntary funding mechanism that fundraise and advocate on behalf of. Establishing 
allows property owners and/or merchants to fund a CBD would allow the Ocean Avenue Commercial 
improvements to their neighborhood, including but Corridor a sustainable level of funding for ongoing 
not limited to beautification projects, clean and safe economic improvement and stability within the com-
programs, graffiti removal, tree maintenance, mar- munity, despite shortfalls in city budgets. 
keting, district promotions, and special events such 
as farmers markets and street festivals. The funds 
are administered by a non-profit established by the 
neighborhood with a majority of the board formed by 
merchants and property owners. 

A CBD can also help to: 
-- create a unifying mechanism for neighbors to work 
toward a common goal of an economically revital­
ized business district that is enjoyable to shop and 
spend time in, 

For example, if merchants identify that graffiti abate- -- attract repeat visitors from outside the neighbor­
ment and sidewalk steam cleaning is something they hood, 
want dealt with on a regular basis, then those ser- -- generate greater local marketing resources and 
vices would be funded. Frequency of these services encourage more local shopping, 
can be daily or weekly-- whatever the stakeholders -- better support neighborhood businesses through 
decide would be best. Hiring beat officers or install- recruitment, retention, and promotion, 
ing security cameras as a way to deter crime could -- create a strong, unified voice to represent busi-
be included. Dealing with problem trees, providing ness interests to local government agencies, 
street furniture, and planning out green space can - and fund other projects identified in the community 
also be a part of a grander beautification and cleanli- such as clean-ups, decorations, and special events. 
ness initiative within the district. 



With the fourth story in our series 
about merchants, the lore is thick­
ening, and it's safe to say that our 
local merchants form a tight-knit 
community and contribute, on a 
daily basis, to the wellbeing of our 
Portola Neighborhood. 

hoppe (by Lia Smith, Portola Community Resident) 

Hernandez, who speaks Span- my customers when their children 
ish, and Carrie Yee, who speaks were in school and of course I eat 
Chinese, both help Ruth to make there, too." 
customers feel right at home. 

An active and s·pirited member 
"A good customer is a happy of Mathew Zion Baptist Church, 
and satisfied customer," Ruth recently re-located from Girard 
says. "And you can quote me: Street to 2340 San Bruno Avenue, 
The bitterness of poor quality Ruth has also been a staunch 
merchandise has a lasting effect community activist. In 1981-1982, 
long after the sweetness of low she organized with Mr. Jennings, 
prices are forgotten." Ruth works of the former Mr. Jennings Realty, 
directly with her suppliers who and other merchants to make sure 
manufacture uniforms to her that the old Portola High would 
specifications. "We always do be transformed not into a training 

and children's clothing. In 1991, the reinforced knee on the pants school for children transitioning 
when school uniforms were being for durability and I do my best from juvenile hall, but into an 
reintroduced in San Francisco's to keep the quality high. Sadly, Academic Middle School whose 
public schools, Ruth's customers the thread count has dropped students would have a chance 
asked her to carry them. "Custom- in fabrics and I have to insist on to prepare themselves to enter 
ers come through that door to the smaller 5-guage for knitwear. Lowell High. 
be served," Ruth says. "We do High numbers in fabric and low 
hands-on, personal, expert fittings gauges in knitwear mean quality. "Lowell is a ticket to any uni-

Rich, booming laughter was on an individual basis because All our knit threads are dyed versity in the U.S. and I have 
Ruth's response to Joe Lien's we want our customers to come before they are woven because never seen a child go through 
mistaken impression that she buys back." And come back they do. sheet dyes (dyeing after weav- Lowell that didn't go on to into 
her lottery tickets at San Bruno Last Christmas, a young man Ruth ing) fade." some profession. There are no 
Market. had known since he was a boy failed lives coming out of Lowell." 

"I buy chicken and fresh fish and a 
sometimes a bit of pork from Joe, 
but I certainly don't buy lottery 
tickets," she declared. Eighteen 
years ago, Ruth suffered from sal­
monella poisoning, which caused 
her pain and misery and cost her 
$15,000 in hospital bills. "I got 
very picky about who I buy meat 
from and I cried the day American 
Poultry, over on Industrial closed 
its doors. That was a bad day for 
San Francisco." 

Ms. Jean Harrell, known to all as 
Ruth, established Ruth's Chil-
dren Shoppe at 2469 San Bruno 
Avenue in 1980. She had retired a 
mere two weeks prior to this and 
it was serendipity and her inner 
drive that led her into retailing 
high quality, high fashion infant 

came into the store with his son. It was hard to keep up with the The change she'd like to see in 
When Ruth marveled at the boy's numerous ways Ruth supports Portola is for "Dr. Martin Luther 
beautiful camel hair coat, the young her fellow merchants. She shops King Middle School to be what it 
father teased her, "I'm surprised on the Avenue, her church was intended to be. Some of our 
you don't recognize your own has a contract with the Botany MLK graduates should be headed 
merchandise. My mother bought Shop, and Ruth has spread the for Lowell." 
that coat for me back in 1985 from word about their floral expertise 
your shop." to many Black Churches in 

the area. "Over at George's, 
Ruth doesn't need to say how they know exactly how I like 
she contributes to the community; my breakfast and my coffee. 
it's obvious. Her customers greet Johnson's knows that I want the 
her with hugs and kisses, she is center of the ribs when I come 

Ruth is originally from Little Rock, 
Arkansas and she says that she 
"knew as a chi ld" that she would 
leave the South. An only child 

( continued on p. 6) 

known to add extra items to a new for BBQ and there's nothing Volunteer for PNSC 
customer's bag "on the house," better than Breakfast at Tiffany's 
specifically employs bi-lingual Fried Chicken Drumettes, not to 
staff, and the window sign that mention their Friday clam chow-
offers a $135 starter uniform kit der. When the new restaurants 
hasn't changed since 1993. Dress- come in, I'm willing to take a 
ing children in quality clothes at a free taste and if I like it, I' ll buy it! 
price that everyone can afford is That's how I got hooked on fried 
our business, is the shop's motto. rice and chow mien. The families 
Her two employees, Esperanza that own Cinco de Mayo were 

If you are interested in volun.­
teering for the PNSC, please 
contact Ling or Johnasies. We 
are always looking for more vol­
unteers to help write articles for 
the newsletter, volunteer at the 
annual festival, or start up new 
projects to improve San Bruno 
Avenue Corridor. 
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New DCYF Community Conveners 
Strengthen Ties in All SF Neighborhoods 
(by Hector Santa Maria, Family Connections) 

For the first time, the Depart-
ment of Children Youth & their 
Families (DCYF) is now funding 
Community Conveners to improve 
the coordination and efficiency 
of children, youth, and family 
services throughout the city. This 
exciting effort will employ trusted 
community organizations to: 

• Improve the coordination of ser­
vices to meet community needs 
and challenges 
• Plan and promote community­
wide events 
• Promote resource sharing and 
referrals among agencies 
• Enhance communication be­
tween CBOs and public agencies 
• Facilitate cross-organization 
problem solving 

Each Community Convener will 

develop, strengthen and maintain 
a coordinated network of chil­
dren, youth and family service 
providers. These neighborhood 
networks will include private and 
nonprofit service providers as 
ell as public agencies including 
schools, libraries, recreation 
centers and health centers. The 
20 Community Conveners will 
communicate regularly, building 
bridges between service provid­
ers and finding creative methods 
to serve the needs of all San 
Francisco children, youth and 
families. 

Hector Santa Maria is the new 
Family Services Coordinator/ 
Communty Convener at Portola 
Family Connections. 

Ms. Ruth's Shoppe (continued from page 4) 

who was extremely close to her and fire that expresses itself in her 
mother, it was hard to leave but kindness and her infinite delight 
Ruth had decided that "(she] was in actively shaping the world she 
not going to bring a child up in that wants to live in. "I always say, you 
discriminatory, Jim Crow environ- have to stand for something or 
ment." When she arrived in Cali- you'll fall for anything." 
fornia, she learned that her degree 
in International Business from Ruth epitomizes what she de-
Pennsylvania State University scribes as a good business neigh-
was not recognized . Undeterred, bor. "The most important thing is 
she enrolled at San Francisco to be a good business person. 
State University and re-did all We should look out for each other 
her courses. "Why should I ask and refer our customers to other 
them to change the standards for merchants. I make it my business 
me? I just went right ahead and to know what everyone else offers 
met them." Later, she was able along the Avenue. It's important 
to bring her mother, Ruth- after to keep our customers in the 
whom the shop is named- out to neighborhood." 
live here. Our Ruth is full of spirit 
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Palega Rec Connect 
(by Emmet Phelan) 
Palega Rec Connect would like to introduce our new Program Direc­
tor Emmett Phelan. Emmett is excited to start our fall programming. 
Programs now in session include: Homework tutoring grades K-5, 
Kemscrima-Do self-defense for ages 8-17 & Families, Tai Chi, Yoga, 
ESL and Ballroom 
Dancing for all ages. 
As always, all Rec 
Connect Programs 
are FREE. For 
questions call 
Palega Rec Connect 
@415.452.7574 
or email ephelan@ 
ymcasf.org 
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Honor your family and friends with an engraved brick 
and help furnish and equip the new Portola Branch 

Library. 
Engraved Bricks are$ 250 and proceeds go to the 

Portola Library Campaign. 

The new Portola Library is currently under construction at the 
intersection of Bacon and Goettingen Streets. 

For more information, contact: 
Tina Tom, Portola Library Campaign 
415-626-7512 X 106 

FRIENDS 
--1-­
SAN FRANCISCO 
PUBLIC LI BRA RY 





Portola Neighborhood 
Steering Committee 

4702 Mission St. , Suite A 
San Francisco, CA 94112 

2565 San Bruno Ave 
San Francisco, CA 94134 

Phone 
Jenny 415-504-5675 
Ling 415-57 4-9170 

Fax 
415-585-0170 

E-mail 
jenny.pnsc@gmail.com 
ling.pnsc@gmail.com 

www.portola-pnsc.org 

Portola Garden Tour 
Saturday, October 20th from 11 am to 3 pm 
Are you a weekend gardener? Do you have a 
green thumb and an eye for landscaping? 
Come and meet your fellow gardeners and 
check out their beautiful backyards on 
October 20th from 11 am to 3 pm. A group of 
friendly neighborhood gardeners are opening 
up their gardens to raise money for the new 
Portola Library. 

This is the first time that the Portola has ever 
hosted a Garden Tour. Those who live in the 
neighborhood know that homes in the Portola 
have large backyards that get a lot of sun, 
making it a virtual heaven for weekend 
gardeners. The tour includes gardens that 
have won awards, been featured on HGTV, and 
in Sunset Magazine. "We're so happy that the 
neighborhood's gardeners have come 
together to help us make the new library a 
success;' says Roz Chang, branch manager for 
the Portola Library. The Portola Branch Library 
will also have a special display of Gardening 
books throughout the month of October. 

"We have a neighborhood that needs a new 
library and a group of neighbors who want 
to show their gardens and share their 
gardening secrets. I can't t hink of a better 
way to connect people and to raise money 
for the library;' says Ruth Wallace, who is 
organizing the Garden Tour and co-chairing 
the committee to raise funds for the new 
library's furniture, fixtures, and equipment. 
"With the San Bruno Avenue Festival on 
Sunday, October 21st, we're hoping the 
Garden Tour on Saturday will encourage 
people to stay in the neighborhood the 
whole weekend and really celebrate this 
great community we call the Portola;' 
continues Wallace. 

For ticket information, please call or email 
Tina Tom, Friends of the San Francisco Public 
Library, 415-626-7512 x 106 or email: 
Tina.Tom@Friendssfpl.org. 
*All proceeds from Garden Tour ticket sales 
will go to the Portola Library Campaign . 
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