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Art Projects for the Portola by kate comel

What if the Portola
starred in its own movie?
What if you could sit down
with your friends and family
and play a game about your &
neighborhood, its heroes,
history, geography, flowers,
birds and more? Soon you
will be able to do that AND
listen to original music that
describes your commu-
nity. When the new Portola
Branch Library opens in
spring of 2009, you will be

able to use “Portola at Play” a multimedia
portrait of our neighborhood that includes
a movie, a game and music CD/mp3 files.

Four Portola artists are collaborating with
the Portola Branch Library to produce
“Portola at Play”:

Filmmaker Gustavo Vasquez is interview-
ing local residents to get their stories about
the Portola. He'll combine portions of their
oral histories with photographs of their
friends and family to tell the story of the
neighborhood over the last few decades
for his short movie. (Continued on pg. 4)
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How Do You Get Your News about

Safety on San Bruno Avenue?
by Jarvinia Li & Lia Smith

“We get news word of mouth,

from neighbors who've lived
here all their lives. We know
staff at Walgreen’s on a first
* name basis. They're a good
" source. After a round of

golf, we can pick up news at
" breakfast at J. Georgie’s.”
Jimmy Sperow, Alexis Lago-
Marsino, Victor Samosvatoff,
Jake Sperow

Merchants — What do you want to learn?

The PNSC is offering free workshops to merchants with
topics such as:

. Lease Negotiations

. Starting a Business

. Loan and Financing Resources

. Tax Credits and Incentives

. Other - as recommended by merchants

Please call or e-mail Ling at (415) 574-9170 or ling.
pnsc@gmail.com to participate. Workshops are free and
snacks and refreshments are provided.

$500 - Free Money for Merchants!

The PNSC has a Visual Merchandizing Program for merchants
on San Bruno Avenue. We can help you with creating cleaner
and better storefronts. Any merchant who signs up for this free

program can get up to $500 for help with their window displays.

Be more competitive — have a better window display in time for
the Holidays.

Call or e-mail Ling at (415) 574-9170 or ling.pnsc@gmail.com

for more information.

THE PORTOLA PROGRESS

‘I bring the news home to my
daughter and son-in-law because
they’re busy working.”

Esther Gomez

“Word of mouth is good. I rely heavily on Fami/y Connections
for information in Chinese. E.R. Taylor Elementary School and
M.L.K. Middle School are good about keeping parents informed.
Information in Chinese is important for the community because
there are thieves on motorcycles, men who expose themselves,
people stealing ipods on the buses and from school lockers.
Fortunately police presence has been good lately.”

Vicky Tang

We don't really
know what’s going
on because we’re so busy working. We feel safe during the day
because so many people are out. At night, if there isn't lighting, it
isn’t safe.”

Jenny Luo and Qiang Luo

‘I get my news from the White Palace Liquor Store where | buy
candy, sodas, and sandwiches. The owners are really friendly. | feel
a little unsafe but I'm getting to know my way around.

Jonathan Torres
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Welcome New PNSC Staff!

Shirley was born in Honolulu, Hawaii, but grew up in San Francisco. She has been around

the Portola neighborhood for over 15 years since her mother owns Jo-Ann’s Cleaners. She would

be at the shop as a kid saying hi to customers, read at the library, go grab a burger with friends at J

Georgie’s Donuts afterschool from Thurgood Marshall AHS, or work at the shop when she was old
enough to. She recently graduated from San Francisco State with a degree in Business Manage-
ment.

Shirley is aware of the rise in crime and the safety problems in the neighborhood and has
a strong interest and is quite motivated in trying to minimize the problem. Some of her drive comes
from the fact that she is concerned for her mother’s safety considering she spends such a large
amount of time on San Bruno Avenue, especially at night.

She is looking forward to getting to know the neighborhood’s merchants and residents bet
ter and to learn about their needs and problems so she can see how she can best help them.

In her free time she likes to spend it with friends and family, try different types of food, go
bowling, bake, and try new things. Shirley will be working with Ling with events and outreaching to
merchants and residents along the corridor. Please welcome our new team member.

The New City Bakery,
2495 San Bruno Avenue

New City Bakery Inc.

ﬂ!lﬂ@l]!E@ EE@

no Ave IIS 415-468-6188

by Lia Smith

Note: A local neighbor requested this story because she finds this bakery very eager to please
customers. “l don’t speak Cantonese, but | can write down what | want and their daughter calls to
confirm my order. | love their green tea mooncakes.”

Husband and wife team, Steven and Liyy Liu felt San Bruno Avenue would be a good
commercial opportunity because of the established customer base. They opened in September of
2005 and business has been fair with good periods during holiday seasons. Their big seller is the
Bolo Bau (pineapple bun) and Chau Siu Bau (pork bun). Bolo Bau is a fluffy soft roll, mildly sweet
with a crusty sugar topping. The atmosphere is relaxed and inviting. “If someone wants to sit here
all morning nursing one cup of coffee, that's okay with us.” The TV is mostly tuned in to the stock
market report on channel 58, and they sell over 100 copies a day of Sing Dao, a Chinese daily
newspaper.

In Mr. Liu's mind, good business neighbors encourage their customers to patronize the
other businesses on the street. Mr. Liu would be happy to get to know the local police officers.
They have come in for pastries, but so far, no introductions. He knows safety is a concern on the
street and feels that a police presence is desirable. Mr. Liu likes all his customers, whether they
buy a lot or a little. Regular customers that come in every day, and those making bulk orders over
$40 get treated to discounts. The bakery also does delivery and takes special orders. Mr. Liu
would like to see more variety of businesses on the street.
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Art Projects for the Portola

(Continued from pg. 1) &

Visual artists
Oscar Melara and Kate
Connell are making “Porto-
Loteria” a game like bingo
but with pictures of the
Portola instead of numbers.
It's based on the Mexican
game of Loteria and in-
cludes pictures of local heroes like librarian Roz Chang and Mike
Goff, historical images of the old San Bruno Streetcar and a map
of Islais Creek, native plants from McLaren Park and local cel-
ebrations including the Lunar New Year and the Maltese Festa.
Students in the fourth and fifth grade bilingual Spanish-English
class at E.R. Taylor School are contributing to Porto-Loteria by
inventing the “clues” or “riddles” that describe each picture in the
game.

Musician and composer John Calloway is writing and
recording new works on the Portola that reflect the musical influ-
ences of all who have called the Portola home—from music of
the Jewish community on San Bruno Avenue in the early 1900s
to the Hip Hop of today. Calloway is also a music educator in
Portola schools and is including excerpts of his students’ work in
the original compositions.

Come check out this portrait of the Portola when the
new Library opens! We are planning a special event to launch
Portola at Play in the spring. The artists are grateful to Roz
Chang, Branch Manager of the Portola Library. We admire her for
all her hard work in opening the new branch. Thank you to all the
Portola residents who are contributing to Portola at Play. We'd
also like to thank the Friends of the San Francisco Public Library
and are grateful to the San Francisco Art Commission for their
support and to fiscal agent Intersection for the Arts.
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Alcopops Marin Institute

ustry watchdog

Take a close look next time you see your teenager
drinking an energy drink or a soda. There are new alcoholic
beverages being sold that are marketed to teenagers and
they look, smell and taste like juice or soda. They are known
as alcopops.

Prevention advocates use the term “alcopops”
for sweetened alcoholic beverages that are usually sold in
single serving bottles or cans. They are often bubbly and/
or fruit-flavored, and resemble soda or other soft drinks.
Alcopops contain about the same amount of alcohol as beer
(roughly 5%, sometimes higher up to 9%).

Underage girls drink alcopops more than any other
type of alcoholic beverage. While the alcohol industry says
the drinks are intended for adults, women 21 and older rank
alcopops as their least consumed alcoholic beverage. About
one-third of teenage girls ages 12 to 18 and one-fifth of
teenage boys have tried alcopops. Teenagers consume half
of the alcopops sold in California.

Manufacturers include Anheuser-Busch, the world’s
largest brewer, and Diageo producer of Guiness, the largest
multinational beer, wine, and spirits company in the world.
The top selling alcopops brands include Mike’s Hard Lemon-
ade (Mark Anthony Group), Smirnoff Ice (Diageo), Skyy Blue
(Skyy Vodka and SAB Miller), Bacardi Silver and Bacardi
Breezer (both Anheuser-Busch) and Sparks(Miller Brewing) .

Alcopops fuel the epidemic of underage drinking.
Because they don't taste, smell, or look like alcohol, alco-
pops serve as a transition or bridge from soft drinks to alco-
hol, especially for young girls. The packaging and promotion
of alcopops has led to a misperception these products are
‘lighter” than similar products. Young people report drinking
alcopops because they are easier to conceal and “go down
easy.”

Lets tell the alcohol industry to stop pushing alcohol
in our communities and making money of our youth (esti-
mated at $210 million per year). Visit www.marininstitute.org
and get informed and let’s stop the alcohol companies from
marketing and selling to teenagers.

FS
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Give the Gift of Learning!

There’s still time to have your name on the consolidated
donor plaque inside the library. We need another $13,000

to reach our $100,000 goal to buy furniture, fixtures, and
equipment for the library. Give the gift of learning this holiday
season and donate to your new library!

The new Portola Library will open Spring 2009!

Muggings-How to Avoid Them

At the Portola Festival, we had a safety booth that
asked, “What is your number one safety concern in the
Portola neighborhood?” There were many different responses
such as car related safety (i.e. speeding and dangerous
driving), violence, and burglaries, but one major concern was
muggings.

Especially with the holiday season here, muggings
and robberies occur more frequently, so one should be care-
ful walking around at night. Here are tips to help you avoid
becoming a victim of a mugging and possibly other crimes.
We've also included some things to keep in mind if you are
being mugged and what to do afterwards.

Be a good neighbor and friend and pass these tips
along so that we can all feel a little safer in our neighborhood.

Tips to avoid a mugging:

«Stay alert and cautious of your surroundings. It seems
simple, but being distracted by your cell phone or MP3
player can put you in a vulnerable situation.

+Stay in the light. Avoid walking alone at night.

If necessary, try to walk on well-lit main streets.

*Walk in pairs or groups. Even if you don’t have anyone to
walk with, consider walking close to a group of people, you
are less of a target.

+Carry a small amount of cash.

*Have your keys ready. This will save you time getting into
your car or home and leave less time for muggers to attack.
*Use your common sense and best judgment. If something
doesn’t seem right, assess the situation and find someone to
help you or get away from the situation.

What to do when being mugged and what to do afterwards:
*Don’t panic and stay calm.

+Cooperate with the mugger since the chances of injury is
increased if you resist

*Remember the mugger’s features (size, hair, tattoo, scar
etc.) by comparing it to yours or to someone you know. Also
remember the weapon used. The police needs to know the
age, race, height, weight, type and color of clothes and build.
«Call police immediately and give the report

For more information you can check out these websites:
www.self-defender.net/article18.htm
www.ehow.com/how_2110903_avoid-muggers.html?a=flag
www.fumo.com/State_Services/crime%20prevention/Robberies.htm
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Peek at the Library

Get copies of the Portola Progress!!!

There are a few different ways to get copies of the Portola
Progress, the quarterly newsletter produced by the Por-
tola Neighborhood Steering Committee.

First, you can send $2 to the PNSC at 4702 Mission
Street, San Francisco, CA 94112 and we will mail you all
of the editions for 2008.

You can also pick up free copies all along San Bruno
Avenue at the following locations:

Family Connections (2565 San Bruno Ave.)

Portola Library (2450 San Bruno Ave.)

Subway (2599 San Bruno Ave.)

Fat Belli Deli (2598 San Bruno Ave.) Copies are also
available at Palega Park (500 Felton Street)

Volunteer for PNSC

If you are interested in volunteering for the PNSC, please
contact Shirley. We are always looking for more volun-
teers to help write articles for the newsletter, volunteer at
the annual festival, or start up new projects to improve
San Bruno Avenue Corridor.
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lain
Portola Neighborhood
Steering Committee

4702 Mission St., Suite A
San Francisco, CA 94112

2565 San Bruno Ave
San Francisco, CA 94134

Phone

Shirley 415-504-5675
Ling 415-574-9170

Fax

415-585-0170

E-mail
shirley.pnsc@gmail.com
ling.pnsc@gmail.com

www.pnscsf.org

ing with property owne

The Portola Neighborhood Steering Committee is a group of neighborhood mer-
chants, property owners, and residents who have come together to coordinate
efforts for improving San Bruno Avenue and the Portola neighborhood.

The PNSC's goal is to revitalize San Bruno Ave. by increasing cleanliness, work-
to fill vacancies, providing suj existing merchants,
promoting the shoppmgfdistrtct and attracting resources for physical improvements.
The PNSC also builds community pride through organizing special events such as

the Portola Festival and collaborating with other ccmmun;ty groups.

The PNSC is funded by Bay Area LISC and the Mayors Ofﬁce of Economic and
Workforce Development.

To:

The 6th Annual Portola Festival was a great success this
year with over 6,000 people in attendance on September 28th
on San Bruno Avenue. This year we added a few new interac-
tive components which included the instructional tent, sumo
wrestling, gladiator jousting, and spinning lessons provided by
Fingersnap Collective. And as usual the performances were
incredible, and the petting zoo and children’s area were filled
with families having fun. Vendors included many nonprofits,
neighborhood groups, sponsors, and merchants. Thank you to
everyone who made this festival happen.
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’Photos by David Nguyen
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